Name of College

Academic
Class

: Maharani Padmavati

I.esson Plan

Session »July-Dec 2026 External marks-70

M.com 3 sem

Paper :Human Resource Development

Teacher’s

Name : Monika

sovernment College for Women, Shahzadpur (Ambala)

Course Outcomes- Understand the concept and evolution of Human Resource Development.
Know about strategic interventions in HRD, including designing and implementing training programs
Manage knowledge, leaning processes, and HRD interventions effectively in an organizational setting.

Month Dates Topic to be covered Assignments/
) I R S - _'_Tests,’aclwltres
Aug ¢ week | Human resource development: Concept and |
. | evolution, relationship between HRD and HRM,,
[ ' 2<week | HRD process and framework: Assessing HRD .
' | needs, designing training and development |
| | programme - B |
T__ ' 3vweek | implementation of programme and evaluation; )
f | | Strategic interventions in HRD '
| 4 week | functions. role and competencies of HRD '
__?ﬁofessinals, emerging trends and challenpes B
-k_sép_t_ — | | HRD leadership activities: Employee assignment
| | 11week | development activities, development, action |
! I_ - __l leaning. assessment and development canters; - |
| l 2 week | HRD culture and climate, elements of HRD
| climate; Determinant needs and role of trade '
| ! ll unions o i
i FS" week ] Employee socialization and orientation: Test
: | Concept, categories and content of leaning in
socialization . |
an week realistic job review, career management and Group discussion
development; HRD audit.
QOct [ Knowledge management, concept, process, [
| : 1" week tools barriers -
‘ | 2~ week Laming and HRD: Concept. principles, process
} i and theories of leaning,
‘ r?“ week leaning styles and strategies; Role analysis | assignment |
| |
Wweek simulations, T-Groups and transactional Test ]
[ analysis. |
Nov. " 1vweek | HRD in organizations, Organization Health, | ]
Organization Climate
2~week | Management development; Employee Group discussion |
counseling and wellness services - |
3 week | assessing the mpact of HRD programs and |
| applications, |
| 4r week organizational strategies based on human |
L | resources. |
l Dec 1"week | Revision Test |
Tga s Sign Pﬁzgim]
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Maharani Padmavati Government College for Women, Shahzadpur (Ambala)
Lesson Plan (2026-27 Odd)

Class: M.com-Final year

Paper Code- M24-OEC-309
Subject: Introductory Economics
Course Outcome: After completing the course, the students will be able to

I Explain the meaning and nature of economics along with the important concepts of its
Microeconomics branch.

External Marks: 35
Name of the Teacher: Ms. Shivani

2. Analyse and apply some basic concepts from closed and open Macroeconomics.
3. Elucidate the concepts of taxation, fiscal policy, budget deficits and construction of various
indices as the measures of economic development and thus enter the field of policy making.
Month | Dates Topics to be covered Asslgnmeﬁt/T est/Others
Aug Week | Meaning, Nature, and Branches of
tconomics, Central Economic Problems |
Week 2 Concepts of Demand and Supply; Factors | Class Test
| of Production
Week 3 Concepts of Cost and Revenue; Market
Forms and their features.
Week 4 Concepts of Cost and Revenue, Market Il
1 Forms and their features
Sep Week | Basic Concepts in National Income |
Concepts of Saving and Investment 1
Week 2 Money and its Functions; Current
Account and Capital Account
Week 3 Balance of Payment and Balance of Assignment-I
Trade; Concept of Exchange Rate.
Week 4 Direct Taxes and indirect Taxes: T1lpes, [ Class test
Merits and Demerits; |
Oct Week 1 Fiscal Policy and its Instruments Budget
and Fiscal Deficits
Week 2 Concept of Economic Growth and Class Test
Economic Development
Week 3 Human Development Index; Gender
Development Index.
Week 4 Basic Features of Indian Economy In
Present Times; Poverty Alleviation
Programmes; Causes of Inflation
Nov Week 1 Basic Features of Indian Economy in
Present Times; Poverty Alleviation Mid-term exams
Programmes; Causes of Inflation
Week 2 RBI and its Monetary Policy Assignment-II
Week 3 Role of Agricultural. Industrial, and
: Service Sectors; Liberalization,
Privatization and Globalization (Concepts
only)
Week 4 Revision and Doubt Session Class test
Dec A Week | Revision and Doubt Session
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MAHARANI PADMAVATI GOVT. COLLEGE FOR WOMEN

Lesson Plan
cademic Session: 2026-27

External marks: 70
lass: M.Com. 3rd Semester
gper: Financial Institutions & Markets (M24-COM-301)
eacher’s Name: Dr. Priyanka

Course Qutcomes

* Understand the working of financial institutions and markets as an interlinked system.

* Understand the organization, role, functioning, and regulation of financial markets in India.
» Familiarize yourself with commercial banks, NBFCs, and development banks in India.

* Understand financial servic

es with an emphasis on merchant banking and mutual funds. _ =
= = e . = L TFests/activities
1st week system; financial system and Discussion / activity \
financial markets.
Financial system and economic o
2nd week development; Indian financial Discussion / activity
Aug system — overview.
Money market — concept, . o \
L S Week structure and instruments. Discussion vity
Capital market — primary and
4th week secondary markets; government Discussion / activity
securities market.
Recent developments in Indian : . . 2 \
L st week capital market; role of SEBI. Discussion / activity
Development banks — concept, : . s s
2nd week objectives and functions, Discussion / activity W
Sept Operational and promotional
) 3rd week activities of development banks; Discussion / activity
IFCI and ICICI.
IDBI, 1IBI, SIDBI, State
4th week Development Banks and State Discussion / activity
Financial Corporations.
Merchant banking — concept, . .
Lst week functions and grogwth. P Discussion / activity
20 week Government policy on merchant
nd weel banking services; SEBI Discussion / activi
Oct. guidelines. o
S
3rd week Future of merchant banking in . .
India; emerging developments, Discussion / activity
4th week Mutual funds — concept, types ] .
e eve and performance ap praisal. Discussion / activity
1st week Regulation of muytua] funds; .
W designing and Discussion / activity
N na wee! O A
0y | Elarketln mutl\lal fund schemes, DlSCUSSion / activi
3rd week . a(;c?st mutual fund schemes in Di
ndia iscussi -
W sion / activity
Dec I T —

 —

QRARgle-

Tcacher’s§i gn

Pringigil
M.P.G.C.w.
-Shahzadpur (Ambala)



MAH
ARANI PADMAVATI GOVT.COLLEGE FOR WOMEN

Academic Sessign,
Class

Paper

TeaChEr's Name
Course Outcomes-

Lesson Plan

2026:27 External marks- 70
M. Com 3" Semester
Services Marketing M24-COM-305

Dr Nisha Pannu

Understand the conceptual framewaork. buyer behaviour and marketing mix of

SETVices ' ;
Services, acsmbe.“"d demonstrate the understanding of service recovery. physical environment al
- YOMMmunication and pricing of services. Describe and demonstrate the understanding of

distribution of services,

‘ Month | Datec T

management of service emplovees as well as customers

| ﬂs‘}!nmefﬂ ‘h"

Topic to be covered ,
Tests/activities

| Aug ' Services Marketing Concept characteristics and
1" week classification
2" week I Buying process for services Customer expectalions of
— . ||ETNEED _ - | Assignment 1
3™ week Customer percaption of services
‘ 1" week I Marketing Mix in Services
! Sept, 17 week ‘ Service Quality Concept, dimensions and model
| "2 week | Relationship marketing Concepl. importance and sirategies. |
Service markel
= . segmentation and largetng 3 Test-1
3 week ' customer retention siralegies service
| Development process, |
4" week | Service blueprinting. Approaches to service
delivery |
Ot 1" week | Customers feedback and service recovery, Physical
environmen! of
Services, — |
2™ week Cqmmuniwtrnn and promotion of services. Main problems, |
| abjectives, Assignment 2
3" week communication mix and strategies
4™ week | pnicing of Services: Charactenstics, approaches and pricing
| strategies.
Nov 1" week | Distribution of Services' Channels. key intermediaries
- . strategies for effective service delivery
2™ week Managing service employees Importance and roles of
| 1§ ! contact personnel g ——— T
3" week Managing customers and strategies for enhancing customer | o
— . participation. Customer protection and ethics in services.
4" week Rewvisions —— ]

i 7

L

Dr Nisha Pannu
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. . q ‘R(AMBALA
MANARANI PADMAVATI GOVT.COLLEGE FOR W OMEN. SHAHZADPUR ( )

Lesson Plan
Evternal marhks- 70

Academic Session 22026-27

Class “M.Com. 3rd Semester
Paper Project Planning and Control
Teacher's Name Monika Sharma

Course Qutcomes
o Generate project ideas & develop project Planning.
o Analyze the projects liom market. technical and financial points of
o Forecast profitability and apply the Project appraisal Parameters.
o Cam outa social cost- -benefit analysis of projects

Month Dates Toplc to be covered Assignments
- ! i — o Testsactivities
Aug I"week  Project; Concept, types. features: Project Assignment

idea generation; Identification  Investment
_opportunities:
W week  Identification of Investment o opponunme:.

week  Project screening; Project feasibility study

4"week  Project planning and analysis: Project
| | orzanizational structure. -
Sepl. 1"week | Markel and demand analysis: Sources of Test o
~_information- primar\ and secondan
> week  Demand forecasting and market planning

3 week  Technical nalysis; Materials and inputs.
Production technology, plant location and
_ ~ layout, selection of plant and cquipment
4™ week  Financial Analvsis: Major cost ponents,
means offinancing.  planning  capital
| | structure ] -
Oct. ["week | Profitability and financial projections: Cost  Assignment N
| of production. Break-even analysis.
2 week | Projected profit and loss account. cash flow
| statement and balance sheet
39 week  Project appraisal techniques: Appraisal
_ _under uncertainty risk analysis.
4%week  Social cosl benefit anal ysis: Con-:epl
I indicators of social desirabiliy of Project
Nov I*week | Methodology. L&M and TNIDO approach, = Test
SCBA in India:

T2 week | Network techniques for pijc: control:
PERT'CPM

3 week  Problem of time cost overrun; Project
implementation practices in India

4" week  Revision

Wovls U
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MAHARANI PADMAVATI GOVT.COLLEGE FOR WOMEN, SHAHZADPUR (AMBALA)

Lesson Plan

Academic Session 2026-27 Fxternal marks- 70
Class M.Com. ird Semester

Paper Consumer Behaviour

Teacher's Name - Monika Sharma

Course Outcomes

e Understand the nature of consumer behaviour and process of consumer buying

e ['xplore the variables resulting into differences in consumer decision making

o Comprehend the influence of extemal factor on consumer behaviour

e Gain insight into models of buyer behavior

Month Dates
' Aug 1 week

2 week
3 week
I week

' Scpf. - 1* week
2™ week
3% week
4™ week

Oct. | 1¥week

2™ week

| 39 week

4™ week

Nov N week

™ week

rd

3" week

Concept ofconsumer; Consumer behaviour:  Assignment
. Concept, types. applications

|_involvement. Information processing

Topic to be covered Assignments
Tests activities

Consumer buying roles; Types of Indian
consumers, changing roles of Indian

_ consumer

Consumer  buving process;  Extensive;
Limited and routine problem-solving
| behaviours ]
Internal  determinants  of  consumer
behaviour:  Needs, motivation  and |

Consumer perception; Leaming, Aftitude ' Test
and attitude change |
| Personality: Psychographics; Values and
| life-style
Extemal determinants of buying behaviour:
. Family . reference uroup and social class
Influence ofculturel Sub-cultural aspects |
| ofconsumer behavior
Opinion leadership: Process, measurement, | Assignment

_ profile: WOM. |

Four view of consumer: Economic man.
| passive man
Cognitive man, and emotional man

~ " Models of buyer behaviour

Diffusion of innovations and adaptation Test
| process

Consumer research: Conc:.pl

| Imponance, scope and methods.

" 4™ week ‘ Revision
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