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COLLEGE AT A GLANCE

Established in 2018, Govt. College for Women, Shahzadpur(Ambala) is affiliated to KUK.
With a sprawling campus of 09 acres, the college is surrounded by hills and greenery which
provides a visual feast. Presently being run in Senior Secondary Govt. School, Shahzadpur,
College boasts of a spacious building having more than 20 class rooms, various labs,
multipurpose hall, cafeteria and other facilities. In this Session College has a total admission
of 270 girls. It is at present running BA, M.A Psychology and B.Com,M.Com & B.Com C&V
,B.Sc (N.M) ,B.Sc. (CS)& B.Sc Med. The institute aims to empower girl students not only in
academic way but also targets their overall grooming. The college has the privilege of
bagging many prizes at District, Zonal and Divisional Level.

Though new college, still the college is first one to upload AISHE data on MHRD portal.
College has been registered with NAAC and SHREYAS (Scheme for Higher Education
Youth for Apprenticeship and Skills). The IQAC has been formed and a meeting has already
been held.

VISION:- Our Vision is to create a generation with good moral values, high cultural values,
who take pride for being Indian; able to learn and align these qualities with the changing

world to have a successful future; following our logo HETdleT T3/ FTA.

MISSION:- Our Mission is to impart quality education to develop lawful, balanced citizens
with humanistic approach, who can serve nation and globe with their analytical knowledge
and multi-skilled personality.

MEMORABLE EVENTS-:

In this year our college organised Talent Show Competition on dated 19 & 20 September
2024 which provide good platform to students to sharpen their talent. A Tree Plantation drive
was organised in the college under the supervision of college principal to increase the
greenery of the campus 6" June 2025.6"™ Annual athletic meet was organised on dated 18-
19" February 2025 to enhance the calibre of the girls students. A Cultural Programme
VASNTOTSAYV organised on dated 13-14-February 2025 to sharpen the talent of young
minds and Alumni meet, Annual Prize distribution function was organised under
supervision of the chairperson Dr. Umesh Bharti on dated 16™ May 2025.




OUR FACULTY- TEACHING STAFF-

Sr.No. | NAME Designation Department

1. Dr.Kashmir Singh Associate Professor Punjabi

2. Mrs.Monika Assistant Professor | Commerce

3. Dr.Pankaj Kumar Assistant Professor | Computer science
4. Dr.B.G.Kapoor Assistant Professor | Commerce

5. Mrs. Vaneeta Sharma Assistant Professor | Political science
6. Dr. Geeta Devi Assistant Professor | Sanskrit

7. Mrs.Ashu Assistant Professor | Commerce

8 Mrs. Monika Sharma Assistant Professor | Commerce

9. Dr. Raj Kumari Assistant Professor | Physics

10. Mr.Rajesh Kumar Assistant Professor | History

11. Mrs.Aarti Saini Assistant Professor | Maths

12. Dr. Punam Assistant Professor | Economics

13. Mr. Ravi Kumar Barwal | Assistant Professor | Computer science
14. Ms. Shivani Assistant Professor | Commerce

15. Ms.Natasha Assistant Professor | Maths

16. Dr. Yogita Sarohi Assistant Professor | Commerce

17. Dr. Nirmal Singh Assistant Professor | Hindi

18. Dr.Yash Pal Assistant Professor | English

19. Mr. Raj Kumar Assistant Professor Geography

20. Dr. Nandini Assistant Professor | Psychology

21. Ms.Suman Assistant Professor Sociology




NON-TEACHING STAFF

Sr. No. Name Designation
1. Dr. Kashmir Singh Principal
2 Ms. Manisha Clerk
3. Ms.Neeru Data Entry Operator
4. Ms. Neha Restorer
5. Mrs. Jyoti Peon
6. Mpyr. Balinder Singh Chowkidar cum Peon
7. Mr. Vijay Kumar Chowkidar
8. Myr. Arvind Chowkidar
9 Ms. Jaswanti Sweaper
10 Mr. Gaurav Kumar Sweaper cum Mali
11 Mr.Arvind Sweaper cum Mali
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Women Cell Educational Tour
(07/12/24)
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Commerce Section

From the Editors’ Desk

Once again, we are extremely content and
excited to present to all of you, our commerce
section for “Prati Bimb” 2024-25 edition.

The latest edition of the Commerce Section
represents free expressions of the students. The
magazine is not limited to one theme or

expression for the session 2024-25. We aim to

let our students explore the world of knowledge
with free will. We bring to your attention different forms of thoughts, expressions and
concerns, if you find yourself reading our commerce section in your ample free time.
Students have beautifully expressed their views in the form of poems, articles, images
etc. in this section

In this section, you will find students covering a wide range of topics of relevance in
todays’ world. Students have expressed their views on the topics representing the
dynamic areas of commerce.

I am thankful, to the principal mam, Prof. (Dr.) Umesh Bharti, Principal for her support

and encouragement. I am indebted to the young Contributors of the college magazine.

Dr. Yogita Sarohi
Assistant Professor Commerce




Title: "Breaking the Habit: How small steps can change your life"

By Diksha
Roll No:

Class : B.com 15T

Year

We all have dreams. Some of us want to become successful entrepreneurs, some want
government jobs, others dream of changing the world. But between us and our dreams,
there's often one silent enemy — Procrastination (delay). The good news is you don’t
need a massive breakthrough to beat it. You just need to start small.

THE POWER OF ONE STEP
Most successful people didn’t wake up successful. They took one step at a time.

Want to be fit? Start with a 10-minute walk. Want to be a topper? Begin with 20 minutes
of focused study a day. Small actions build habits. Habits build success.

CONSISTENCY BEATS MOTIVATION

When motivation fades, but discipline stays, set a daily routine. Use a planner. Track
your progress. Celebrate your efforts, not just results. Slowly, you'll feel more in control
and proudful

CHANGE YOUR STORY

We often say “I’ll start tomorrow” or “I’m not ready yet.” But the truth is, you don’t
need to be perfect to begin. You just need to be consistent. Write your own story where
you are the hero. Make your mornings count, value your time, replace scrolling on
phone with reading. These changes seem small but they are powerful.

YOU DESERVE A GREAT LIFE

Whether you are in comfort zone, preparing for anything, or exploring your passion,
remember: you are capable. Don’t compare yourself with others. Focus on being better
than you were yesterday, and most importantly—believe in your journey.

Note:
The future belongs to those who dare to begin. So take that first step today. Your best
version is waiting.



Title: '""Ratan Tata: The Silent Person Who Let His Work Speak"
By Diksha
Roll No:
Class: B.com

15T Year

When we think of power and success, we often imagine loud speeches, flashy lifestyles,

or global fame. But Ratan Tata, one of India’s most respected industrialists, chose a
different path—quiet strength, values, and a heart full of dreams of India.

HUMBLE BEGINNING

Born in 1937, Ratan Tata wasn’t always seen as a future tycoon (Big Businessman).
Raised by his grandmother after his parents separated, his childhood taught him
independence and humility. He studied architecture at Cornell University and later
joined the Tata Group in 1962—not as a boss, but as a regular employee.

TAKING THE WHEEL

When he became the chairman of the Tata Group in 1991, many doubted him. People
said he was too quiet, too soft. But Ratan Tata believed in one thing—*“Action over
words.”

He led with a vision and turned Tata into a global brand, acquiring big names like
Jaguar, Land Rover, Tetley Tea and Corus Steel.

WHAT WE CAN LEARN FROM HIM

Lead with values. Ratan Tata always believed in honesty and ethics, even when others
chose shortcuts.

Stay humble. He never craved the spotlight, yet the world admires him.
Think beyond profit. He focused on creating impact, not just income.

Bounce back from failure. His projects sometimes failed, but he never gave up.

Final Words:



In a world full of noise, Ratan Tata’s journey reminds us that true greatness is silent,
consistent, and full of purpose.

Whether you are a student, a dreamer, or a future entrepreneur, his life says one thing
loud and clear:

“Success is not just about what you achieve, but what you give back.”

Tittle: The Evolving Impact on the Fashion Industry
By Ritika
Roll No: 1232322010
Class: B.com 15T Year (CAV)

The fashion industry is undergoing significant transformations driven by technological
advances, environmental concerns, changing consumer behaviour, and global
economic shifts. These impacts are reshaping how fashion is designed, produced,
marketed, and consumed.

1. Digital Transformation:

Technology has revolutionized the fashion world. From virtual fitting rooms and Al-
powered design tools to e-commerce platforms and social media marketing, fashion
brands are now more connected to consumers than ever before. The rise of online
shopping has diminished the dominance of traditional brick-and-mortar stores, pushing
companies to invest heavily in digital presence and logistics.

2. Sustainability and Ethical Concermns:

There is a growing demand for sustainable fashion as consumers become more
environmentally conscious. Fast fashion, once celebrated for its affordability and
variety, now faces criticism for its environmental impact and poor labour practices. As
a result, many brands are turning to eco-friendly materials, circular fashion models, and
transparent supply chains to meet ethical standards.

3. Changing Consumer Expectations:

Today’s consumers seek individuality and authenticity. Personalization, inclusivity,
and social responsibility have become key drivers of brand loyalty. Fashion is no longer
just about style—it's also about values. This shift is prompting brands to embrace
diversity in their marketing and product offerings.

4. Economic and Global Disruptions:

Events like the COVID-19 pandemic and ongoing geopolitical tensions have disrupted
global supply chains, caused store closures, and shifted consumer spending. These
challenges have forced brands to reassess their strategies, emphasizing agility and
resilience.



5. Rise of Fast and Ultra-Fast Fashion:

While sustainability is a growing concern, the rise of ultra-fast fashion brands that
launch new styles weekly or even daily poses a significant challenge. These brands
thrive on trends and speed, often at the expense of environmental and labour
considerations, creating a complex ethical dilemma for the industry.

Title: Startups Driving Innovation and Jobs in India

By Vanshika Saini

Roll No: 1230707018

Class : B.com 4" Sem

May 2025 — Startups in India are growing fast and changing the way businesses work. From
food delivery apps to online education platforms, young entrepreneurs are launching creative
ideas that solve real problems.

Many startups begin with small teams but grow quickly with the help of technology and
funding. The government is also supporting startups through schemes like Startup India, which
provides easier loans, tax benefits, and training.

“Startups are not just about business — they create jobs, bring new ideas, and make life easier
for people,” says business mentor Arvind Rao.

However, starting a business also has challenges like competition, finding money, and building
trust. Still, with hard work and innovation, many Indian startups are now reaching global
markets and inspiring the next generation of entrepreneurs.

Topic: - E-way Bill

By Manpreet
Roll No: 1220051003009
Class: B.com Final year

Y« INRTRODUCTION: E-way bill is an electronic way bill for movement of goods to be
generated the e-way bill portal. A GST registered person cannot transport goods in a vehicle
whose value exceeds Rs. 50,000 without an e-way bill that is generated on e-way bill portal.
When an e-way bill is generated, a unique E- Way Bill Number (EBN) is allocated and is
available to the supplier, recipient and the transporter.

% DISTANCE LIMIT FOR THE E-WAY BILL: No specific kilometre for the validity of an
e-way bill; however, the validity period depends on the distance the goods are transported.
Generally, an e-way bill is valid for one day for 100 kilometres. For distance less than 100
kilometres, the e-way bill is valid for a day.

¥ ADVANTAGES: Less documentation, Cost reduction, Fast and efficient transportation,
Simple and quick generation of e-way bill, Real time tracking of bills.

Y« DISADVANTAGES: Technical glitch, Internet based system, Compliance challenges for
multiple daily movement, Challenges around the extension of e-way bill.



Topic: E-way bill

By Mannat
Roll No: 1220051003010
Class: B.com Final year

Introduction: An e-way bill is an electronic document generated for the movement of goods
worth over Rs.50000 from one place to another. It contains essential details about the goods
being transported including the type of goods, quantity, value and the transporter's information
There are many benefits of e-way bill like Reduced paperwork, increased efficiency, enhanced
transparency and improved compliance act. Generating an e-way bill is a straightforward
process that can be completed online through the GST portal or through authorized e-way bill
generation portals. It includes following steps -

- Registration

- Provide details

- Generate e-way bill

E-way bill has great impact on business and logistics. With the ability to generate e-way bills
online, businesses can now track their shipments in real-time, reducing the risk of delays,
increasing customer satisfaction. The e-way bill system has been a game-changer for India's
logistics and tax compliance landscape. There are still some challenges to be addressed. These
include - Technical glitches, lack of awareness etc. To overcome these challenges the
government and GST council need to continue improving the portals functionality and
providing support to business through various initiatives.

Conclusion: The e-way bill system has revolutionized the way goods are transported in India,

making it easier for business to comply with tax regulations. The e-way bill system is expected
to play an increasingly important role in promoting economic growth and development.

Article: - FDI-A financial Anchor

By Pratiksha Saini
Roll No: 1220051003005
Class: B.com Final year

Introduction: As the global economy, becomes increasingly interconnected, Foreign Direct
Investment. Foreign Direct Investment refers to the investment made by a company or any
person from one country to another country.

India's FDI Story:

India Has been a significant recipient of FDI , with various sectors attracting foreign
investment. Some of key sector include:

(1) Information technology that has been a major draw for foreign investors. (2) Manufacturing
under which foreign companies have interested in India. (3) Service sector that includes finance
and health care.

Business that makes foreign direct investment is often called as multi-national corporation.

Advantages: FDI plays an important role as it helps in bringing the capital needed for economic
growth development, it also introduces new technologies, enhancing productivity and
providing the employment opportunities that contributes to economic stability.
Disadvantages: FDI is involved in the regulation and oversight of multiple Government,
leading to higher level of political risk. Also, FDI experienced a significant decline globally



due to COVID - 19 pandemic. The pandemic arises the need for investment promotion agencies
to help the investors. While FDI, declines globally but now the trend is recovering.
Conclusion:

As by understanding the benefits and challenges of FDI, it has to be discovered that FDI has
been a leading to economic growth and development. By creating a significant investment
climate and facing challenges India can continue to attract FDI. Therefore, FDI will be
remaining a vital component of India's economic growth story.

Title: CON MEN WITH A VISION.

By Tanu
Roll No: 1240707003
Class: B.com 1% Year

In a world where the term “vision" has been used so often, what does it mean to be truly a
visionary? Real vision and true visionaries take the entire society to another level of
development. A visionary faces a wide variety of challenges, uncertainties, personal
shortcomings, etc. So, now let’s talk about some of them whose aim was to create something
unique but the road they chose was wrong. Thus, they were later called 'CONMEN'.

Everyone knows Indian Harshad Mehta. He was able to swindle overl billion from the banking
system to buy stocks on the Bombay Stock Exchange. Then can we say that he was a visionary
or a genius with crooked mind? Technically, Harshad Mehta was wrong, as he borrowed money
from the money market and invested it in the share market to rig share prices. But on the other
hand, he found existing loopholes in the system and exploited them proving that banking
systems were not secure.

Many financial experts believe that he did not commit any fraud. He would have returned the
money to SBI without any issue, also the banks associated with him made extremely huge
profits, including SBI. Harshad Mehta always made profits for his clients and associated banks.
In my opinion, he was a market manipulator as the scams caused significant disruption to the
stock market of India. Techniques used by him involved having corrupt officials signing fake
cheques, misusing market loopholes etc. Which in resulted in the collapse of the Indian Stock
market.

A journey from flashy diamantaire to fugitive, ending up in a jail cell; Nirav Modi, who
committed a fraud of Rs.11,000 crore from PNB bank, but his aim was very unique in itself.
Nirav Modi was "passionate “about creating an internationally renowned luxury jewellery
brand that was uniquely Indian. So why did he require large sums of capital? The reason in all
probability could be that a was because usually, a boutique is profitable only after two or three
years. The diamond business is basically capital intensive, so to be successful, he had to raise
capital which he did by unscrupulously using the Indian banking system and the greed of
officials. He was an unusual mix of being an excellent entrepreneur and a con artist.

Vijay Mallya committed to fraud 0fRs.9,000 crore owed 17 Indian banks, but he was the one
whose knowledge should have been put to good use. He was the KING OFAIR TRANSPORT
& KING of Good times. He has shown Indians that air travel isn't as costly as gold, you can be
as with first-class customers in the Economy classes well. Also, one of the best beers
(KINGFISHER) in the world came from the breweries of Mr. Vijay Mallya. Nirav Modi and
Vijay Mallya must be brought to justice and sentenced in such a way they he helps Indian
entrepreneurs and startups add value to them

Product.

The conclusion to a story about Con Men with a vision like many stories involving deception,
often explores the theme of manipulation, trust and consequences of greed. The stories often



leave the reader to ponder the moral ambiguities of success achieved through dishonest mean
whether the con men ultimately success or are exposed, the narrative usually highlights the
fragility of trust and power of deception.

Title: The People Behind the Pages: Unsung Heroes of the Commerce Field
By Vishakha

Roll No: 124070723

Class: B.com 1* Year

In the bustling world of commerce, consumers often interact with polished websites, seamless
payment systems, and fast delivery services—rarely pausing to think about the people who
make all of it work behind the scenes. These individuals, often operating in the background,
are the true architects of modern business. From digital marketers and supply chain
coordinators to financial analysts and customer support specialists, they are the backbone of
commercial success.

1. Digital Marketers: The Brand Storytellers

Every successful product or service needs visibility, and that’s where digital marketers step in.
They craft compelling content, manage social media campaigns, and analyse web traffic data
to increase reach and engagement.

2. E-commerce Developers and IT Professionals: The Builders of Digital Infrastructure

The sleek interface of an online store is the result of hours of coding and testing. E-commerce
developers ensure that websites are not only functional but secure and user-friendly.

3. Supply Chain and Logistics Managers: The Orchestrators of Movement

Getting a product from warehouse to doorstep involves an intricate network of suppliers,
warehouses, and transportation providers. Logistics managers optimize this process, balancing
cost efficiency with speed and reliability.

4. Financial Analysts and Accountants: The Money Managers

Commerce thrives on numbers. Financial analysts track performance metrics, forecast growth,
and identify areas for cost savings. Meanwhile, accountants ensure accurate reporting,
regulatory compliance, and prudent financial management—keeping the business solvent and
scalable.

5. Customer Support Teams: The Human Connection

After a sale, customer service representatives become the voice of the brand. They resolve
issues, handle returns, and maintain customer satisfaction.

6. Product Managers and Merchandisers: The Curators of Value

Product managers research market needs, develop new offerings, and refine existing ones based
on feedback. Merchandisers decide how products are presented online, ensuring the right items
are promoted at the right time and price.

Conclusion

While CEOs and brand ambassadors often take centre stage, the success of any commercial
enterprise rests firmly on the shoulders of these behind-the-scenes professionals. They are the
people behind the pages—meticulously crafting, analysing, and supporting every step of the
buyer journey. Recognizing their contributions not only fosters a deeper appreciation for
commerce but also highlights the collaborative nature of success in this ever-evolving field.



Tittle: The chamar studio: success story

By Ruchi
Roll No: 2242707018
Class: M.com First Year

Chamar studio, launched in 2017 by the Mumbai based designer Sudheer Rajbhar, is a luxury
fashion label that reclaims the historically derogatory term-chamar, used against Dalit leather
workers — and transforms it into a symbol of dignity, empowerment and innovation. Sudheer
Rajbhar the CEO who grew up in Mumbai’s slums, experienced caste-based discrimination
that determined him to challenges societal norms, so he established chamar studio to transforms
this slur into a symbol of pride. The studio engaged artisans from the Dalit community
specially, chamar caste. In regards to the 2015 beef ban that affected the livelihood of Dalit
leather workers. Then Rajbhar looked for the alternative material that allow artisans to continue
their work without relying on animals. He discovered that recycled rubber from old tyres and
tubes and other materials like cotton. Chamar studios gained international attention. In
December 2024, the Hollywood pop star Rihanna was photographed on the red chair, which
was the part of chamar studio collaboration at design Miami. In just few year chamar studio
net worth is valued at over X 15 crore ($ 1.8 Million) and has gained international recognition.
Rajbhar introduced this brand with the initial investment of approximately 10 lakh (around $
13,700 USD). The chamar private limited authorized share capital is ¥10,00,000 and its paid-
up capital is ¥ 10,000. The Studio follows different market strategies like digital presence and
e-commerce they also collaborate with different countries mainly Germany and USA. It creates
a huge brand awareness of the chamar studio. As, the Studio continues to grow, empower
communities, promotes traditional crafts in the fashion Industry.

Title: Cryptocurrency

By Geeta
Roll No: 1230707019
Class: B.com 4" Sem

Cryptocurrency is a type of digital or virtual currency that uses cryptography for security.
Unlike traditional currencies issued by governments (like dollars or euros), cryptocurrencies
are decentralized and typically operate on blockchain technology—a distributed ledger
enforced by a network of computers (called nodes).

Popular examples include Bitcoin, Ethereum, and Litecoin. People use cryptocurrencies for
various purposes: investment, online purchases, or as a way to transfer money across borders
quickly and often with lower fees.

Bitcoin is a new kind of money that exists only in digital form. Unlike traditional currencies
like the dollar or euro, Bitcoin isn’t printed by any government or controlled by any bank. It
was created in 2009 by a person (or group) using the name Satoshi Nakamoto. No one knows
exactly who Nakamoto is, but their invention changed the world of finance forever.

The idea behind Bitcoin was to create a form of money that didn’t need a middleman, like a
bank, to keep track of who owns what. Instead, Bitcoin uses something called blockchain
technology. The blockchain is a special kind of database that stores every Bitcoin transaction
ever made. This database is shared across thousands of computers around the world, making it
very secure and hard to cheat.



Bitcoin is created through a process called mining. Mining is when powerful computers solve
complex math problems. When they solve one, a new block of transactions is added to the
blockchain, and the miner is rewarded with new bitcoins. This process is how new bitcoins
come into the world, but there is a limit: only 21 million bitcoins can ever be created. This
makes Bitcoin scarce, like gold, and is one reason some people call it “digital gold.”

One of the most exciting things about Bitcoin is that it lets people send money directly to each
other, anywhere in the world, without using a bank. This can be especially useful in countries
where the banking system is weak or where inflation is very high. With just a smartphone and
internet connection, anyone can send or receive Bitcoin quickly and at low cost.

However, Bitcoin also has its challenges. Its price can go up and down very quickly. This
makes it hard to use as regular money for everyday things like groceries or rent. Some people
buy Bitcoin as an investment, hoping the price will go up over time. Others worry about its use
in illegal activities, since Bitcoin transactions can be somewhat anonymous. Still, all
transactions are recorded on the public blockchain, so they can be traced if needed.

Bitcoin has also raised important questions about energy use. Mining takes a lot of electricity
because the computers solving those math problems run 24/7. Some people are trying to find
more energy-efficient ways to run the system, while others are exploring alternative digital
currencies that use less power.

In just over a decade, Bitcoin has gone from a strange idea on the internet to a powerful
financial tool that millions of people use and invest in. It’s inspired the creation of thousands
of other digital currencies, and it’s made many people rethink what money can be. Whether it
becomes the future of finance or just a stepping stone to better technology, there’s no doubt
that Bitcoin is one of the most important inventions of our time.

Conclusion:

Cryptocurrency represents a major shift in how we think about money and financial
transactions. While it offers advantages such as decentralization, security, and potential for
innovation, it also comes with risks like volatility, regulatory uncertainty, and potential for
misuse. As technology and regulation evolve, cryptocurrencies could play a significant role in
the future of finance.

Title: Social media marketing: A conceptual study

By: Manpreet Kaur
Roll No: 1240707055
Class: B.com 2P Year

MEANING:

The world of marketing has undergone unimaginable changes in the last century. The level of
transformation marketing practices, tools and techniques have undergone, is beyond one’s
wildest imagination. The emergence of new information and communication technologies,
particularly the internet and social networks has changed market dynamics, threatened the
competitive positions of firms and increased the power of consumers.

The era of globalisation has ensured that the world market is shrunk to the size of human palm
as all the markets are accessible with the touch of our fingertips. Evidently, social media which
started off as a platform for human interaction, now has been developed into a platform that
can effectively be used for brand positioning, advertising and many others aspects of marketing
management.

INTRODUCTION:



The foundation for sharing, studying, debating and discussing is communication and
interacting. We understand social media as including all Internet-based technological
applications, in accordance with the principles of Web 2.0 and providing the creation and
exchange of user-generated content, while also facilitating interaction and collaboration
between participants. Such applications also include blogs and microblogs (such as Twitter),
social networking sites (such as Myspace and Facebook), virtual worlds (such as Second Life),
collaborative projects (such as Wikipedia), content community sites (e.g., YouTube, Flickr).
What is social media marketing?

Social media marketing is a mechanism that empowers people through online social networks
to advertise their websites, goods, or services and to engage with and tap into a much wider
audience that would not have been possible through conventional advertising channels. Most
notably, social media emphasises the group rather than the individual. Communities exist on
the Internet in various shapes and sizes, and people speak to each other. In order to effectively
connect with group members about specific product and service offerings, it is the
responsibility of social media marketers to exploit these communities properly. Social media
marketing also includes listening to the groups as a representative of business and building
relationships with them.

Importance of social media marketing:

1. Fast and wide access to target consumers is one of the big advantages of social media
marketing. It takes a bit of searching, however, to find the perfect communities on social
networking sites and post relevant content.

2. Social media marketing can be very useful in generating good leads for business-to-business
marketing when done effectively.

3. On social networking sites, video sharing sites and photo sharing sites, etc., the company is
promoted. This helps to improve the company's coverage and exposure.

CONCLUSION:

In communication and marketing campaigns, social media has acquired a fundamental position.
The new generations of customers have a very high degree of brand awareness; they use the
internet to function on foreign markets and their views can have a significant influence on
people in various parts of the world. The advantages of social media marketing speak for
themselves by generating a high degree of brand loyalty and reducing the company's contact
gap with its customers.

Tittle: The Impact of 5G on Communication and Industry

By Rinkal
Roll No: 2242707021
Class: M.com First Year

5@, or fifth-generation wireless technology, is changing the way we connect and communicate.
It is much faster than 4G and offers higher speed, better reliability, and very low delay (called
latency). With 5G, people can enjoy smoother video calls, faster downloads, and improved
internet experiences. It allows more devices to connect at the same time without slowing down
the network, which is helpful in crowded places or smart homes.

In industries, 5G brings major improvements. In manufacturing, it helps in running smart
factories where machines and robots are connected in real-time. In healthcare, 5G supports
telemedicine, remote surgeries, and faster sharing of medical data. In transport, self-driving
cars and smart traffic systems use 5G to send and receive information instantly. Even farming
is benefiting, as farmers use drones and sensors to monitor crops and save water. Online



education and remote work also become easier and more interactive with 5G, thanks to high-
speed video and file sharing.

However, 5G also has some challenges. Setting up 5G networks is expensive and not yet
available everywhere, especially in rural areas. Also, only new smartphones and devices
support 5G, which limits access for some users. Despite these issues, 5G is expected to play a
big role in the future of communication

Credit Card

A credit card is a smart card that gives its users a fixed credit period and reward points on their
transaction. If used wisely one can get credit for a period for the amount they have to spend
immediately on an item. Also, on the contrary, one must not ignore the exorbitant interest
charges charged by banks on missing the due date or making cash withdrawals. When access to
such funds is provided to one individual he/she might get tempted to overuse and to overcome
this one must bring in Financial discipline in his/herself which means commanding your wealth
and getting aware of all the financial instruments in the market.

Top Credit Card Issuers in India

1. HDFC Bank — Over 18 million credit cards issued (Source: HDFC Annual Report
2024)

SBI Card — 17+ million credit cards (Source: SBI Investor Report 2024)

ICICI Bank — 15+ million credit cards (Source: ICICI Financial Statement 2024)
Axis Bank — 12+ million credit cards (Source: Axis Bank Investor Presentation 2024)
Kotak Mahindra Bank — 8+ million credit cards (Source: Kotak Bank Annual Report
2024)

A = 9 [

In the end, I would like to conclude that if used wisely and not being tempted or lazy to spend
more or pay later, one must surely use the credit card and enjoy its benefits.

Mrs.Ashu
Assistant Professor

Commerce



How Social Media Influencers affecting Consumer Buying
behaviour

A significant percentage of purchases are now completed online, and the 2020 lockout has
significantly increased this percentage. As more people use the internet and computer
companies develop new ways to integrate the online world into purchasing, online retail is
expected to grow quickly. Given that social media is where individuals spend the majority of
their online time, it seems sense that many consumers make their shopping decisions online as
well. According to Global Web Index, 54% of social media users use social media to research
products, and 71% of individuals are more likely to purchase goods and services based on
recommendations from social media. Social media has become one of the biggest drivers of
consumer purchasing behaviour. Here’s how it affects what people buy and how they make
decisions:

1. Influence of Reviews and Recommendations:

e Peer reviews on platforms like Instagram, YouTube, or Facebook strongly shape
opinions.

e Positive feedback, unboxings, and user-generated content build trust and
encourage purchases.

e Negative reviews can quickly deter buyers.

2. Rise of Influencers and Creators
o Influencers act as trusted advisors; their product endorsements feel more authentic
than traditional ads.
e Micro-influencers (with smaller but loyal audiences) often drive niche product
purchases.

3. Personalized Advertising
e Platforms collect data on browsing, likes, and interests to show targeted ads.
e Dynamic ads remind users of products they viewed, creating impulse buying
opportunities.

4. Social Proof and FOMO

e Seeing friends or celebrities using a product creates social pressure to purchase.
e Limited-time offers and countdown posts trigger fear of missing out (FOMO).

5. Ease of Discovery and Instant Shopping
e Shoppable posts on Instagram, TikTok, and Pinterest let users buy directly from the
app.

e “Swipe-up” links and integrated checkout shorten the decision-making process.

6. Trends and Viral Content



e Viral challenges, memes, or trending products can drive sudden demand spikes
(e.g., Stanley cups, fidget spinners).
e Brands actively use trending sounds, hashtags, and reels to push products.

7. Community Engagement

e Online groups, brand communities, and forums foster conversations that influence
what to buy.
e Pecople rely on others’ real experiences more than advertisements.

8. Emotional Connection and Brand Loyalty

e Behind-the-scenes videos, relatable stories, and interactive polls create emotional
ties with brands.
e This connection encourages repeat purchases and brand advocacy.

Conclusion: Social media has transformed consumer purchasing behaviour by blending
entertainment, information, and shopping into one seamless experience. It shapes decisions
through influencer recommendations, peer reviews, targeted ads, and viral trends that create
urgency and desire. Consumers are not just buyers but active participants in sharing opinions,
which further drives product popularity. While this connectivity offers convenience and
discovery, it can also encourage impulsive and emotionally driven purchases. Overall, social
media has become a powerful force guiding how, why, and what consumers choose to buy.

Mrs. Shivani
Assistant Professor
Commerce
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